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Know Your
Audience

W
W
W

no are they?

hat do t

hey want and need?

hy shoul

d they care?



Know where you
want to take

them and why 4

Your audience needs to be
taken on a journey. They need
to be taken towards a goal and
shown why that goal matters to

them.



Understand that the
hero ot the story 1s

NOT YOU!




Use metaphors and
analogies that resonate with 4
the people 1n front ot you

Different audiences will need
different hooks to enable them to
listen, understand, recall and retell
your story in their own words.

Different groups interpret
information differently.




> Invite people into the

story and give them
impetus to make it their
Oow1l




Empower people to
recall and retell the
story in their own

words.




Realize that
stories are:

* Never perfect
* Never done

* Always changing



Let’s talk
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https://wwwlinkedin.com/in/yourbrandmarketing

Website

www.yourbrandmarketing.com

%) Email
pal ben@yourbrandmarketing.com

D Phone
604 512 7174
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