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Your biggest detractors are
usually people who have
been with you a long time
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However, they have either
Jbeen ignored or feel that
- they are not listened to
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Empowering them to use their
expertise and influence to
make the project better
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Remember, these people are
often high-energy and passionate,
and by doing this . ..
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LET'S TALK!

CORPORATE & INTERNAL COMMUNICATIONS
CONSULTING | WORKSHOPS | STRATEGY

Ben Baker

Your Brand Marketing
604 512 7174
ben@yourbrandmarketing.com
www.yourbrandmarketing.com
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