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Better, Not More
Content

In today’s world of autogenerated .
content, there is a thought process
that more is better. Y \z .

Honestly, more can be less effective \
If it is not on point, hyper-focused on /
intended audiences and perceived | /4 .

as valuable. i )

\

Content is one place where quality
matters, and quality takes fime and -

effort. It also gains better results.
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Don't Be
Everywhere
Unneccessarily

Being visible on every platform
can be counterproductive.

Be where your audience is
looking for you and speak to
them in the language of that
channel.



Know your pbra
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Have content
that Is valued
and valuable

Provide content and idea
samples to share with your
teams that are not too stuffy or
corporate and can be shared
easily on a variety of platforms.

Do not say the same thing the
same way on all platforms; you
will sound redundant.
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Champion those
who champion
yOuU

Follow employees, and
comment, and share on your

/ company pages when they post
about the company.

Let them shine.
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Be Innovative

Have one platform that is more
playful and experiment with
different content there.

Use this as a testing ground for
new content, read the
comments and engage with
people online to find out what
they like and do not.
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Build a Tribe

Ask questions, listen, and
provide information that they
find valuable.

Give people reasons to engage
with you. Enable them to be
passionate about your brand and
share your content with others
like them.
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Fix Mistakes

We are all going to make
mistakes, it is human nature.

When you make a mistake,
acknowledge it, correct it and
learn from it.

People will forgive honest
mistakes; however, they will not
forgive people hiding from them.



Let's Talk!

ben@|AMBenbaker.com
WwWW.IAMBenbaker.com
604 5127174
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